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OVERVIEW

We at BRAND STAND are pleased to inform you that we have successfully
generated around 27 media exposures in the month of December 2023

Our efforts resulted in media coverage for Kai India in several leading
publications, including:

¢ India Today (YouTube)
India Today (Print)
India Today (Online)
Indian Retailer
The Times of India
The New Indian Express
News 18
Zoom Delhi
Dainik Viswamitra
The Echo of India
Sambad Prabaha
Dainik Jugasankhya etc.

Initiated Mr. Rajesh U. Pandya's participation in India Today's INDIA-
JAPAN CONCLAVE at The Oberoi, New Delhi, where Mr. Pandya gave a 10-
minute presentation on kai India and shared his thoughts on the topic: Can
Japanese Companies Be the Number 1 In India.

The breakdown of media coverage:
e Print 14
e Online 13




KAI INDIA

COST ANALYSIS REPORT DECEMBER 2023

READERSHIP
S.N PUBLICATION EDITION SIZE COST |Ad VALUE|PR VALUE |PAGE VIEW
1 |India Today Youtube 10 min 1,00,000 (1,00,000 [7,00,000 |8.24M subscr
2 |India Today National Quarter Page |4,37,000 (1,09,250 |7,64,750 |2.7 M
3 |The New Indian Express |[South 32 sqcm 1480 47,360 3,31,520 |1,75,000
4 |Zoom Delhi Delhi NCR |105 sqcm 480 50,400 3,52,800 |60,000
5 |Glittering India National Quarter Page (25,000 |25,000 1,75,000 (40,000
6 |The Echo of India Kolkata 132 sqgcm 400 52,300 3,69,600 |42,000
7 |Himalayan Mirror Kolkata 102 sqcm 175 17,850 1,24,950 (25,000
8 |Dainik Viswamitra Kolkata 50 sqcm 500 25,000 1,75,000 (62,500
9 |Arthik Lipi Kolkata 44.4 sqcm 225 9,990 69,930 32,000
10 |Dainik Jugasankhya Kolkata 21 sqcm 450 9,450 66,150 65,000
11 |Info India Kolkata 113.2sqcm 225 25,470 1,78,290 (38,000
12 |Purbottar Kolkata 90 sqcm 200 18,000 1,26,000 (13,350
13 |Samagya Kolkata 40 sqcm 400 16,000 1,12,000 (62,200
14 |Sambad Prabaha Kolkata 70.2 sqcm 550 38,610 2,70,270 |1,27,500
15 |Sukhabar Kolkata 36 sqcm 450 16,200 1,13,400 (41,000
16 |India Today Online Quote 1,00,000 (1,00,000 |7,00,000 (1,10,40,870
17 |Indian Retailer Online Interview 50,000 {50,000 3,50,000 |5,07,030
18 |The Times of India Online Press Release {50,000 (50,000 3,50,000 |5,84,67,450
19 [News 18 Online Press Release {50,000 (50,000 3,50,000 |1,08,35,340
20 |India Today Online Mention 1,00,000 (1,00,000 |7,00,000 (1,10,40,870
21 [Fashion Value Chain Online Press Release {20,000 |20,000 1,40,000 (84,680
22 |Purbottar Online Press Release {20,000 (20,000 1,40,000 (60,000
23 |Business News This week |Online Press Release {20,000 {20,000 1,40,000 |51,510
24 |Tolly Bolly Hulchul Online Press Release {20,000 (20,000 1,40,000 (75,000
25 |Bengal News Now Online Press Release {20,000 {20,000 1,40,000 (20,000
26 |Purboter Hindi Online Press Release {20,000 (20,000 1,40,000 (45,000
27 |Purboter Bengali Online Press Release {20,000 {20,000 1,40,000 |1,20,000
10,51,380| 73,59,660

As per international PR norms, editorial visibility is at least seven times more credible than
the amount in advertisement space.

Had Kai India purchased the same amount of space in advertising with the same degree
of impact, it would have costed close to X 10,51,380 X 7 (PR VALUE) = INR 73,59,660/-




TELEVISION

https://www.youtube.com/watch?v=8JF2c53 aW4

INDO-JAPAN
CONCLAVE

& MARUTI SUZU

RAJESH U PANDYA

MANAGING DIRECTOR, KAl MANUFACTURING INDCHA PVYT. LTD.
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FINE DINING WHEN CURRY RICE MEETS SUSHI

(L=R) Harry Halkuel Kosato, Director & Indis Representative, Kikkoman India Private Limited: Suvir Saran, Michalin Star Chef and Culinary
Director, Bastian Hospitality, Mumbai; Sandeep Arora, Founder, Spiritual Luxury Living, and Consulting Editor; Whisky Magazine (LK)

moment, [n the West, the word fusion
i vty wordowe are pouring things
that mask flavour, mask hideous
ingredients and then vou ean label
them Ialian or sushi and people think
they're cating something exciting, 1
think we need to take our peoaple back
o eooversation on what ingrediends
really are, Whether its Tapanese or
Indian. 5o 1 think theres no band-
witgom saying Japanese food s going
to o to Hathras, Meerut and Bhadohi

sl becomme somethimg incredible, It
will be sushi dal, dad ehawal sushi. Bu
that’s not what’s going to make Japan
happy or Tndia healthicr,

HEALTHY EATING

Harry Hakuel Kosato: Health
e fromm gl hahits, gom] ways of
spending time. And that, [think, has to
e atlso education-wise, People need to
realise in India, and 1 think people are
ripe for that kind of huge, huge change,

INDIA?

where vou Konow we demund more, We
want the best ingredients. Ask vour
chef, ask vour restaurant. Arve they
using the best ingredients? Yoo know,
o & vear vou might go have a £400
meal or 2400 meal, But why can't vou
have a nicelv-priced sushi or niecly-
prieed tempaira, which is mavbe 200per
cent Indianised? 1think that's fine, But
I think restanrnts have to change. The
consumer has o change, Importers
have to change,

CONNECT CANJAPANBENO.1IN
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THE KEY IS HAVING
A LOCALISED

MIND THE INDIAN
CONSUMER'S FOCUS
ON VALUE FOR
MONEY AND THE
COUNTRY'S REGIONAL

RAJESH U. PANDYA
MU, Kal Manufacturing

. Lid

JAPANESE COMPANIES
MUST ADAPT TO THE
INDIAN MARKET, MAINTAIN A
LONG-TERM COMMITMENT,
DEVELOP COUNTER-
MEASURES TO DEAL WITH
THE CHAOS AND FOCUS ON

THE FUNDAMENTALS &

SOUMYADEEP

GANGULY
Partner,

MoKinsey & Co,




Make-up

enchantment of
Christmas with Mora's
Chrismagic Glamour Kit,
a delightful collection
that transforms
ordinary moments
into extraordinary

¥ WHERE: www.
moirabeauty.in

Jewellery
Experience the breathtaking
beauty of Forever New's
exclusive creation in the
jewellery world - the Signature
Collection. Dazzling and
exquisite, the arrival of this line
sets a new fashion, reflecting
the belief that no ensemble is
truly complete without a touch
of stunning jewellery.
¥ WHERE: www.
forevernew.ca.in

(ulinary

This flestive season, KAI INDIA is
delighted to present the ideal Christmas
gift for culinary enthusiasts and home
chefs - KAl Hocho Premium Bread
Knife. Designed with precision and
crafted for perfection, this knife is set to
9 WHERE: https:/kaiindiaonline.
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T A PERFECT CHRISTMAS GIFT

This festive sesson, KAL INDIA s
delighted 1o present the ideal
Chiistmas gift for cullmary enthisiasts
and home chals - KAl Hoeho Premium
Bread Knife Designed with precision
and craltod for pardection, this knifa is
sat o revolutionizae yowl  Kichen
axparience, With a long blade tailoned
for effortless slicing of cakes, beead,
Bnd pasiries, this knife s & vesstls
sddition 1o any kitchen,

KA Hoch Pramum Bread Kl is the

PREMIUM BREAD KNIFE:

parfect Chaistmas gift for culinory
enthusiasts and home chafs. This |
knilo embodies o seamiess Dland of
Traditional craltsmanship and modarn
technology, lesturing a super sharp
Japanase-ghyle blade made from high-
quality carbon stesl Gift the oy of
cooking this Christmas with the Kal
Hocho Premium Bread Kitchen knifa,
whare precision meets affordability,”
spid Rajesh U Pandyn, Mansging
Directon, KAILrndia

This Christmas, gt the joy of cooking
with the Kai Hocho Premium Bresd
Kischan Knife from kak India at price of |
INA 588, Available a1 growing eco- |
conscious. customars in india and
abroad
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Kai India unveils Print Campaign featuring MD Rajesh U Pandya in Japanese Kabuki Mask

ai lndia, the Indian subsidiary of Japan's renowned brand KAL known for its us-year

legacy in crafting premiuwm kitchenware, is excited to announce their new knife print [‘I

ad campaign featuring Managing Director, Mr. Rajesh U Pandya, with Kabuki mask. CHEM
This exceptional campaign promises to embrace the essence of Kabuli, a classical form of
Japanese theater, creating a visually captivating and culturally rich experience. Kabuki is a MV
classical form of Japanese theatre, mixing dramatic performance with traditional dance. Ka- UNMASKING
buki theatre is known for its heavily stylised performances, its glamorous, highly decorated IN INDIA

costumes, and for the elaborate kumadon make-up worn by some of its performers. Mr
Rajesh U Pandya, Managing Director of Kai India, an ardent admirer of lchikawa Danjuro
KIT (Japanese Kabuki actor/producer) shared his thoughts on this innovative campaign, —
stating “Kabuki represents the essence of precision, artisery, and tradition that we have
strived to uphold in every Kai knife. 1 am thrilled o be a part of this unique campaign that
not only highlights our knives but also pays tribute to the captivating world of Kabuki.
This is my second campaign for the brand, and | believe it reimforces our commitment to
inngwvation and celebrating the artistry that sets Kai apart.” With over 3.5 crore knives sold
worldwide, Kai India is ready to embark on an exciting jowrney that not only embodies the
spirit of Japanese culture but also underscores the exceptional quality and craftsmanship
that defimes the brand. Kai India has frmly established itself as a global leader in the kitch-
enware industry, offering the perfect blend of form and function, The upcoming print cam-
paign promises to be a testament to Kai India'’s dedication to excellence and creativity, Mr. Hitesh Singla, Head of Market
ing at Kai India, shared s views for this geound-breaking campaiging saying "At Kai India, we have always been passionate
about the intersection of art and craftsmanship. Mr. Pandya, as a Kabuki admirer, offers a fresh perspective, emphasizing
that knives are not just tools but works of art, offering top-quality knives and ceélebrating the cultural heritage.” Founded in
Seki in wod, KAl group products have cult status in Japan. The hrand is known for its high-guality beauty care and per-
sonal grooming products integrating practical aesthetics with refined craftsmanship providing well-designed, innovative
houseware, and beauty care products that are used widely in day-to-day lives, Japan-based KAl Group made a foray into the
Indian market by setting up a manufacturing facility spanning over 3o,000 5 mt in Neemrana, Rajasthan. KAl brings over
Roo years of Japanese legacy of forging blades, directly to Indian households with its kitchenware range, KAT Also offers
high-precision beauty and personal care products to Indian consumers adding value to their daily hfe. They are determined
to provide products prepared with detailed R&D and superior Japanese technology. With its clear vision and mission, KAl is
marching lorward towards becoming a houschold name in India,

56 GLITTERING INDIA DECEMBER 2023
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KOLMATA - WEDNESDAY = DECEMBER 12, 2023

Kailndiaunveils its
print campaign

EOI CORRESPONDENT

KOLKATA.DEC 12/--/ Kai
India, the Indian subsidiary
of Japan's renowned brand
KAIL known for its 115-year
legacy in crafting premium
kitchenware, is excited to
announce their new knife
print ad campaign featuring
Managing Director, Rajesh U
Pandya, with Kabuki mask.
This exceptional campaign
promises to embrace the
essence of Kabuki, a
classical form of Japanese
theater, creating a visually
captivating and culturally
rich experience, sources
informed.

Kabuki is a classical
form of Japanese theatre,
mixing dramatic
performance with

traditional dance. Kabuki
theatre is known for its
heavily stvlised
performances, its
glamorous, highly decorated
costumes, and for the
elaborate kumadori make-
up worn by some of its
performers, sources said.
Mr Pandva. an ardent
admirer of Ichikawa
Danjuro XIII (Japanese
Kabuki actor/producer)
shared his thoughts on this
innovative campalign,
stating "Kabuki represents
the essence of precision,
artistry, and tradition that
we have strived to uphold in
every Kai knife. 1 am
thrilled to be a part of this
unigue campaign that not
only highlights our knives
but also pays tribute to the

captivating world of
Kabuki. This is my second
campaign for the brand,
and I believe it reinforces
our commitment to
innovation and celebrating
the artistry that sets Kai
apart.”

Hitesh Singla, Head of
Marketing at Kai India,
shared his views for this
ground-breaking campaign,
saying "At Kai India, we
have always been
passionate about the
intersection of art and
craftsmanship. Mr. Pandyva,
as a Kabuki admirer, offersa
fresh perspective,
emphasizing that knives
are not just tools but works
of art, offering top-quality
knives and celebrating the
cultural heritage.”




KOLKATA, TUESDAY 19 DECEMBER 2023
Kai India introduces a print campaign featuring MD
Rajesh U Pandya in a Japanese Kabuki Mask

Kolkata: Kai India, the
Indian subsidiary of Japan's
renowned brand KAI known
for its 115-year legacy in craft-
ing premium kitchenware, is
excited to announce their new
knife print ad campaign fea-
turing Managing Director. Mr.
Rajesh U Pandya, with Kabulki
mask. This exceptional cam-
paign promises to embrace the
essence of Kabuk, a classical
form of Japanese theater, cre-
ating a visually captivating
and culturally rich experience.
Kabuki is a classical Japanese
theatre style that blends dra-
matic performance with tra-
ditional dance., known for its

stylized performances, glam-
orous costumes, and elaborate
kumadori make-up wom by
some performers.

Kai India, a global leader in
the kitchenware industry. has
sold over 3.15 crore knives
worldwide, embodying Japa-
nese culture and exceptional
quality. The brand’s upcoming
print campaign will showcase
its dedication to excellence
and creativity, showcasing the
brand’s perfect blend of form
and function. The campaign
promises to be an exciting
joumey for Kai India. Mr.
Rajesh U Pandya, Manag-
ing Director of Kai India, an

! 'dn..-' N : |
ardent admirer of Ichikawa
Danjuro XIII (Japanese Ka-
buki actor/producer) shared
his thoughts on this innova-
tive campaign, stating “This
1s my second campaign for
the brand. and I believe it re-
inforces our commitment to
mnovation and celebrating the
artistry that sets Kai apart.”
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INDIA TODAY

INDIA TODAY DAILYD NORTHEAST MALAYALAM BUSINESS TODAY BT BAZAAR

The consumer connect: Can Japan be No.1in
India?

Japanese quality and reliability can be attractive to Indian consumers in the long term

(L to R] Manish Sharma, Rafesh U Pandya and Soumyadeep Ganguly

India Today Bureau
ISSUE DATE; Dec 25, 2023 | UPDATED: Dec 15, 2023 20:52 IST

"Japanese firms can become the No. 1 choice for Indian consumers conscious
about the total cost of ownership and factors such as trust, safety, craftsmanship
and reliability"

=Manish Sharma, Chairman, Panasonic Life Solutions, India and South Asia

"The key is having a localised approach keeping in mind the Indian consumer’s
focus on value for money and the country’s regional diversity”

—Rajesh U. Pandya, MD, Kai Manufacturing India Pvt. Ltd

https://www.indiatoday.in/magazine/conclave-2023/story/20231225-the-consumer-connect-can-japan-be-no-
1-in-india-2476543-2023-12-15
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KAl India's Retail Revolution: Heritage, Innovation, and a Web of 50,000+ Touchpoints

Retail 8t Business
KAl India's Retail Revolution: Heritage, Innovation, and a Web of
50,000+ Touchpoints

HY - Mandn Baneree
‘anaging Editor, IndianRetadercom & Retailer Magazine
Dec 28, 2023 /7 MIN READ

KAl India's roots run deep, tracing back to a heritage that spans over a century. The journey through time and

ingenuity is captivating, a powerhouse where heritage intertwines with futuristic brilliance. It is a legendary saga of
craftsmanship, innovation, and global triumphs — a story where each product is not just made; it's a masterpiece
crafted in the crucible of time. KAl India's three-pronged distribution approach includes general trade, modern trade,

and e-commerce, with a vast network of over 50,000 touchpaints,

Rajesh U Pandya, Managing Director, KAl India sheds light on the company's heritage, commitrent to quality
craftsmanship, Innovative design, and Its strategic role in the global market. His vision is ambitious, aiming for a 30

percent annual increase in sales, showecasing the company's commitment to aggressive growth in the Indian market.
Heritage First

Pandya proudly attributes the company's success to the Endo family, who have steered KAI for four generations.
*Enda family, running KAl for 115 years, symbolizes our commitment to heritage integration,” he says. The Endo
family's dedication began in 1908, laying the foundation for a company that would become a hallmark of quality
craftsmanship. Pandya underscores the rarity of a company retaining its essence and values threugh multiple
generations. KAl India's longevity is a testament to the enduring spirit of the Endo family and their unwavering

commitment to excellence




Where Tradition Meets Innovation

The second pillar of KAl India’s success lies in its dedication to quality craftsmanship, deeply rooted in lapanese
traditions. Pandya expiains, “In Japan, the tradition was to join a company after university and retire from the same
company, fostering expertise and quality craftsmanship.” KAl India embraces this tradition, combining age-old
practices with contemporary innovations.

The company's workforce, dedicated to creating products for over four decades, epitomizes the concept of ‘'mono
zuri’, meaning the art of crafting a product. This commitment to craftsmanship results in products that stand out for
their quality and durability. Fandya acknowledges that while the tradition may be evoliving, KAl India rernains
steadfast in delivering products synonymous with precision and excellence.

Conversations with Consumers

Innawvation is at the heart of the brand's ethos. Pandya shares, "We engage with consumers, discuss internally, and
leverage a robust RA&D to create innovative designs.” The company’s approach invalves understanding user needs
intimately, especially when designing products like razors. Pandya emphasizes that involving end-users in the design

process ensures products are not just functional but also aesthetically pleasing.

Whether crafting a razor tailored to fit a female's hand or developing versatile designs for both men and women, KAl
India’s. commitrnent to innovation is evident. The company strives to create products that not only meet market
demands but also exceed consumer expectations, setting a new standard for design and functionality.

A Hands-On Approach

Customer loyalty s not merely earned; it's cultivated through hands-on engagement. Pandya believes in the power
of letting people experience the quality first-hand. "Hands-on experiments ensure customers know the quality is of a

very high standard, making them loyal ta us," he affirms.

KAl India’s philosophy centers on engaging customers directly, allowing them to experience the superior guality of
the products. By fostering this connection, the company builds a loyal customer base that values not just the

products but the brand's commitment to excellence.
Proudly "Made in India’

KAl India's product range spans knives, kitchen knives, razors for both men and women, and nail clippers. What
makes these products even more remarkable is their origin — 100 percent made in India. Pandya explains, "We

believe in making in India. selling in India, and skill development in India, along with women's empowerment.”

The decision to establish a manufacturing unit in India was strategic. He emphasizes, “India is a lucrative market, and
making products here ensures they are tailored to Indian needs.” The company’s commitment goes beyond mere
production; it reflects a dedication to enhancing efficiency in coaking and personal groaming, aligning with the

essential daily needs of consumers.

Global Expansion

KAl's global expansion strategy is not just about market penetration but establishing India as a manufacturing hub
for the entire group. Pandya outlines the significance, stating, "Certain merchandise, if not fulfilled by Shanghai or

Vietnam plants, is transferred to our Neemrana manufacturing plant in India."

The eompany's presence in the US, Shanghai, Vietnam, and now India positions it as a key player on the global stage.
Neemrana, with its strategic location close to both Delhi and Jaipur, and emphasis on skill development, Is poised to
become a manufacturing hub for the KAl group.

https://www.indianretailer.com/article/retail-business/brand-connect/kai-indias-retail-revolution-heritage-

innovation-and-web
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Bread Knife Options For Slicing Your Loaves Easily
(December, 2zo023)

A bread knife iz an essential tool for any kitchen that regularly makes bread. Its fong,
serrated blade is designed to cut through onesty bread without crushing it, making &t

& bread knife is a type of kitchen knife designed specifically for cutting bread.
It typically has a long, serrated blade that |s designed ta slice through crusty
bread without crushing it. The serrated edge of the blade allows the knife to
cut through the tough crust while still maintaining & clean cut thiough the soft
fnterior of the bread.

One of the key features of & bresd knife |5 its length, Bread knives typically
range im length from 7 inches to 12 inches, with § inches being a common size.
The leng blade allows the knife to make long, sweeping cuts through loaves of

bread, making it easier to cut through large, crusty loaves.

The sermated edge of a bread knife Is also an important feature, The serrations
an the blade create small teeth that grip the bread and allow the knife to cut
through the crust without crushing it. This is impartant because crushing the
bread can cause |t to lase |ts shape and texture.

Another important feature of a bread knife is its blade material, The blade of a
bread knife needs to be strang and durable, as it will be used to cut through
tough crusts and dense breads

a | ] fthe bas mlves avallable on =]
Prodisct Nams Customsr Rating  Approa. Price
Fan Hocho Prommiuem Bread Kitchen Krefa 485 Rs, 440
Foliysa 10 Indh Cake Knfa Mufiform Bresd Knils 405 Ra. 248
Primo bahoen pesd BMosldern Shaenass Bined Broand ko 4 35 FRn, 250

Kai Hocho Premium Bread Kitchen Knife

The Kal Hocho Premium Bread
Kitchan Knife is a high-quality bread
knife that is designed to make slicing
cakes, bread; and pastries a bresze.
The knife features a long blade that is
parfact for cutting through saft
bakery products and & sherp paint
F548 o Amazos that heips tha knife come out easily,
hke m One of the stendout features of this
bread knife is its super sharp blade,
The hiade |s designed using traditional Japanese style methods and is made
fram modern carbon steel. The knife features a nylon resin handle that Is
comfortable to hold in the palm of vour hand, Tts ergonomic design allows you
to chop and dice with ease, making it one of the best bread knives avallable.

https://timesofindia.indiatimes.com/most-searched-products/kitchen-and-dining/kitchen-tools/bread-knife-
options-for-slicing-your-loaves-easily/articleshow/98188476.cms



https://timesofindia.indiatimes.com/most-searched-products/kitchen-and-dining/kitchen-tools/bread-knife-options-for-slicing-your-loaves-easily/articleshow/98188476.cms
https://timesofindia.indiatimes.com/most-searched-products/kitchen-and-dining/kitchen-tools/bread-knife-options-for-slicing-your-loaves-easily/articleshow/98188476.cms

[ WATCH LIVE TV

Trending Topics:  Horoscope Today  Moc

— HOME  MOVIES CRICKET INDIA  SHOWSHA  POLITICS  WORLD  VIRAL

Your Ultimate Christmas Gift Guide for Memorable
Surprises

Discover foy in giving with our Cheistmas Gift Guide, a curated selection of thoughtlul presents to make this
festive season truly special. From luxurious beauty sets and stylish accessories o festive home decor and
innovative tech gadgets, our guide offers a diverse array of options for every personality and preference. Whether
vou're shopping for family, friends, or colleagues, find the perfect gift that reflects the warmth of the season.
Delight your loved ones with meaningful surprizes that bring smiles and create lasting memories. Explore our
Christmaz Gift Guide and share the spirit of giving this holiday season,

Kai Hocho Premium Bread Knife: A Perfect Christmas Gift

-~

This festive season, KATTMBIE i= delizhied 1o present the ideal Christmas gift for culinary enthusiasts and home
chefs = KA Hocho Premivm Bread Knife, Designed with precision and crafted for perfection, this knife is set to
revolutionize your kitchen experience. With a long blade tailored for effortless shicing of cakes, bread, and pastries,
this knife is & versatile addition to any Kitchen.

What sets this knife apart is its super sharp Japanese-style hlade, o fusion of teaditional craftsmanship and
modern carbon steel. This unigue combination not only ensures a consistently sharp edge but also makes the
hlade rust-proof, enhancing its durability and resistance towear. The ergonomic nylon regin handle adds an
element of comfort 1o the knife, allowing for a secure grip during chopping and dicing. This knife provides bath
strength amd balance, ensuring a safe and enjoyable cooking experience.

https://www.news18.com/lifestyle/your-ultimate-christmas-gift-guide-for-memorable-surprises-8708952.html
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India-Japan@2030: A meeting of minds

Thiz India-Japan Conclave in New Delhl on Novemnber 30 promises engaging perspectives
from across the political. economic and cultural spectrums

Inddia Tostay Buraau
\FFOATED: Moy ¥, 2025 1845 =T
Ex By Anhish Mukheroe

On Novernbaer 30, the India Today Group will host a highly-

anticipated event, the India-Japan Conclave, at The Oberoi in

New Dethi. The day-long conclave will see the participation of
senior leaders from across the political and economic spectrums of both nations.
It will examine existing ties between the two countries and look at the road
forward in terms of deepening cooperation in varous spheres, from
rmanufacturing and financial technology to green hydrogen and geopolitics,

INSIH

The conclave will begin with an address by India Today Group editorlal director
{publishing} Raj Chengappa. This will be followed by a session with Union minkster
of power and new & renewable energy R.K. Singh, after which Japan's ambassador
to India. Hireshi Suzukl. will address the conclave on Inde-Japanese tles in the
near future. in a session titled ‘India-Japan@2030. After that. the conclave will
see a performance-cum-canversation by sitar maestro Pandit Shubhendra Rao, in
a session titled "Musical Exchange: India Meets Japan'. He will spaak about his
collaborations with Japaness musicians,

The sessions to follow immediately will examine two crucial areas in which India
and Japan can collaborate; infrastructure and geopolitics, The first of these
sessions, ‘Geopolitics in Asia: The New Great Game’, will see a discussion with Ram
Madhav, member of the board of governors of the India Foundation. After that,
Rallway Board [infrastructure) member Roop Marayan Sunkar will discuss India's
development in 2 session titled ‘Infrastructure: The New Silver Bullet?.

After a break for lunch. the conclave will move into high gear, with sessions on
sustainable trade, inancial technology, green hydrogen, manufacturing and
technology, among several others. The first of these sessions, India-Japan: A
Transformative Voyage to Build Sustainable Business Ecosystem and Trade’, will
see the participation of Hitachi india managing director Bharat Kaushal, Japan
embassy minister (economic and developmeant) Kyoke Hokugo, and Japan
International Cooperation Agency [(JICA) chief representative Salto Mitaunor,

The following session is on financial technology, ‘Finance: Tapplng the Fin-tech
Promise. and will draw perspectives from KPMG India’s national co-head of digital
risk security and governance Kunal Pande, Virgo Group managing director Eanav
Momnga and GHV founder Vikram Upadhyaya. This will be followed by a discussion
of a fuel of thi future—"Tha Green Hydrogen Baom'-which will include insights
from L&T senior vice-president and hiead of green manufacturing and
development Derek M, Shah, Godre| Industries associate vice-president and head
of enviranmental sustainability Ramnath Vaidyanathan, ECube Investmant
Advisors managing partner and chief executive of climate change and
sustainability services Rita Roy Chouwdhury, Japan Bank for International
Cooperation representative Shinichiro imahori, and Hitachi India general manager
for social innovation business Abhijeet Chatterjee.

The session right after will bring quick perspectives on the India-Japan consumer
connect fram several business leaders, including Panasonic Life Solutions India
and South Asia chairman Manish Sharma, Kal
m g director Ra I Fandya and McKinsey & Company partner
Soumyadeep Ganguly, This will be followed by a session with former NIT] Aayog
vice-chairman Rajiv Kumar, who will offer the India perspective on why Japan is
impaortant for our country, After that, Marnuti Suzukl chairman RL.C. Bhargava will
speak on how India can build effective partnerships with Japan to boost
manufacturing competitiveness.

https://www.indiatoday.in/india-today-insight/story/india-japan2030-a-meeting-of-minds-2469121-2023-11-29
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Kai Hocho Premium Bread Knife: A
Perfect Christmas Gift

f ‘; Fashion Value Chain
V3 4

v v -

Home = BRANDCOLLECTION = Kal Hecha Premium Bresd Knlfe

This festive season, KAl INDIA is defighted to present the ideal Christmas gift for culinary enthusiasts
and home chefs - KAl Hocho Premium Bread Knife. Designed with precision and crafted for
perfection, this knife s set to revolutionize your kitchen experience. With a long blade tailored for
effortiess slicing of cakes. bread, and pastries. this knife is a versatile addition to any kitchen

What sets this knife apart is its super sharp Japanese-style blade, a fusion of traditional craftsmanshin

and maderm carbon stesl. This unsgue combination not only ensures a consistently sharp edge but alsa
makes the blade rust-proof, enhancing its durability and resistance to wear. The ergonomic nylon resin

handie adds an element of comfort to the knife, allowing for a secure grip during chopping and dicing.

Thee knife provides both strength and balance, ensuring a safe and enjoyable cooking experience

Al Hocho Pramium Bread Knife (s the parfact Christmas gift for culinary enthusiasts and home chefs.
This knife embodies a seamiess blend of traditional craftsmanship and modern technology featuring &
super sharp Japanesa-style blade made from high-quality carbon steel Gift the joy of cooking this
Chyistrnas with the Kal Hocho Premium Bread Kitchen Knife, where precision meers
afforciabiity *said Rajesh U Pandya, Managing Director, KAl India

This Christmas, gift the joy of cocking with the Kai Hocho Premium Bread Kitchen Knife from Kal India
at price of INR 599, Available at https:fkailindiaonline.com and leading e-commernce platforms.

https://fashionvaluechain.com/kai-hocho-premium-bread-knife-a-perfect-christmas-gift/
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Kai India unveils its Print Campaign

Kai India, the Indian subsidiary of KAl, has launched a new knife print ad campaign

featuring Managing Director, Rajesh U Pandya, wearing a Kabuki mask, showcasing
their 115-year legacy in premium kitchenware. This exceptional campaign promises to
embrace the essence of Kabuki, a classical form of Japanese theater, creating a visually

captivating and culturally rich experience,

Kabuki is a classical form of Japanese theatre, mixing dramatic performance with
traditional dance. Kabuki theatre is known for its heavily stylised performances, its
glamorous, highly decorated costumes, and for the elaborate kumadori make-up worn
by some of its perfnrmers. Mr. Rajesh U Pandya, Managing Director of Kai India and a
fan of Ichikawa Danjuro X, expressed his admiration for the innovative campaign. He
said, "This is my second campaign for the brand, and | believe it reinforces our

commitment to innovation and celebrating the artistry that sets Kai apart.”

Kai India, with over 3.15 crore knives sold globally, is poised to continue its journey of
embodying Japanese culture and showcasing exceptional quality and craftsmanship. Kal
India, a global leader in the kitchenware industry, is set to unveil an upcoming print

campaign that showcases their commitment to excellence and creativity,

https://thepurbottar.in/kai-india-unveils-its-print-campaign/
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Kai Hocho Premium Bread Knife: A Perfect
Christmas Gift

R

This festive seasan, KAI INDIA (s delighted to present the ideal Christmas gift for culinary enthusiasts
and hame chefs - K&l Hocha Premium Bread Knife. Designed with precision and crafted for perfection,
this knife is set to revelutionize your kitchen experience, With a long blade tallored for effortless slicing
of cakes, bread, and pastries, this knife is a versatile addition to any kitchen,

What sets this knife apart is its super sharp |apanese-style blade, a fusion of traditional craftsmanship
and medern carbon steel. This unigque combination not anly ensures a consistently sharp edge but also
makes the blade rust-proof, enhancing its durability and resistance to wear, The ergonomic nylon resin
handle adds an element of comfort to the knife, allowing for a secure grip during chopping and dicing,
This knife provides both strength and balance, ensuring a safe and enjoyvable cooking experience.

KAl Hocho Premium Bread Knife is the perfect Christmas gift for culinary enthusiasts and home chefs,
This knife embodies a seamless blend of traditional craftsmanship and modern technology. featuring a
super sharp Japanese-style blade made from high-quality carbon steel. Gift the joy of cooking this
Christmas with the Kal Hoche Premium Bread Kitchen Knife, where precision meets affordability.” said
Rajesh U Pandya, Managing Director, K&l India

This Christmas, gift the joy of cooking with
the Kal Hocho Premium Bread Kitchen Knife
from Kal Indla at price of INR 599
Available at hrtps://kaiindiaonline.com
and leading e-commerce platforms.

Founded In Sekiin 1908, KAl group products
have cult status In Japan. The brand s
known for jts high-guality beauty care and
personal grooming products  integrating
practical aesthetics with refined
craftsmanship  providing  weli-designed,
innowvative houseware, and beauty care
products that are used widely in day-to-day

lves. Japan-based KAl Group made a foray

into the Indian market by setting up a
rmanufacturing facility spanning over 30,000 sg mt in Neemrana, Rajasthan. KAl brings over 800 years of
|apanese legacy of forging blades, directly 1o Indian households with its kitchenware range, KAl Also
offers high-precision beauty and personal care products to Indian consumers adding value to their dally
life. They are determined to provide products prepared with detailed R&D and superior Japanese
technology. With its clear vision and miission, KAl is marching forward towards becoming a household
name in India.

https://businessnewsthisweek.com/technology/kai-hocho-premium-bread-knife-a-perfect-christmas-gift/
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https://tollybollyhulchul.com/2023/12/13/kai-india-introduces-a-print-campaign-featuring-md-rajesh-u-pandya-
in-a-japanese-kabuki-mask/
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